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Abstract
 Online banking is the term used for performing transactions, payments etc.  In​ternet Banking lets anyone handle many banking transactions via his personnel computer.  For instance, one can use his computer to view his account balance, request transfers between accounts, and pay bills elec​tronically. Internet banking or online banking allows customers to conduct financial transactions on a secure website operated by their retail or virtual bank, credit union or building society.  Nowadays, all banks pro​vide online banking facility to their customers as an added advantage. Gone are the days, when one had to transact with a bank which was only in his local limits. Internet Banking, defined as ‘‘the delivery of banking services through the open-access computer network (the internet) directly to customers’ home or private ad​dress’’. Has experienced phenomenal growth in recent years.  In many ways, e-banking is not unlike traditional payment, inquiry, and information processing system, differing only in that it utilises a different delivery channel. Any decision to adopt e-banking is normally influenced by a number of factors. The success in Internet banking will be achieved with financial products and services that fulfill customer' wants, preferences and quality expectations. Customer satisfaction is a key to success in Internet banking and banks will use different media to customize products and services to fit customers' specific needs in the future. Consumer perceptions of transaction security, transaction accuracy, user friendliness, and network speed are the critical factors for success in Internet banking. For the present research work, study has been made in the field of Sivasagar district especially the banks of the said sub-divisions.  For this aspect information’s is gathered through the schedule questionnaires, interact with Branch Head’s , Chief  Managers and Employees of various banks .

KEYWORDS:   Implementation , Banking  , Online Banking, Sivasagar ,Assam.
Introduction
Internet Banking or Online Banking is a term used for performing transactions, payments etc.  Over the Internet through a bank, credit union or building society’s securing website.  This allows customers to do their banking outside of bank hours and from anywhere where Internet access is available.  In most cases a web browser is utilised and any normal Internet connection is suitable.  No special software or hardware is usually needed. In the world of banking, the development of information technology has an enormous effect on development of more flexible payments methods and more-user friendly banking services. Internet banking involves, consumer using the Internet to access their bank account and to undertake banking transactions. At the basic level, Internet banking can mean the setting up of a web page by a bank to give information about its products and services. At an advanced level, it involves provision of facilities such as accessing accounts, transferring funds, and buying financial products or services online. This is called “transactional” online banking. Internet Banking lets anyone handle many banking transactions via his personnel computer.  For instance, one can use his computer to view his account balance, request transfers between accounts, and pay bills electronically.  Internet banking system and method in which a personnel computer is connected by a network service provider directly to a host computer system of a bank such that customer service requests can be processed automatically without need for intervention by customer service representative.  The system is capable of distinguishing between those computer service requests which are capable of automated fulfillment and those requests which require handling by a customer service representative.  Internet banking is the latest in the series of technological wonders of the recent past. ATMs, Tele-Banking, Internet Banking, Credit Cards and Debit Cards have emerged as effective delivery channels for traditional banking products. Internet or Electronic or online banking is the newest delivery channel to be offered by retail banks in many developed countries, and there is a wide agreement that this channel will have a significant impact on the market. Online banking is becoming the indispensable part of modern day banking services. Banking industry is also one of the influenced industries adopting technologies which are helpful in providing better services to customers. Quality of service is improved by using technological innovations. Online banking is time saving. 

Advantages Of Internet Banking:
(a) An internet banking account is simple to open and use.

(b) Internet banking costs less.

(c) Comparing internet banks to get the best deal is easy.

(d) Bouncing a cheque (accidentally) should be a thing of the past because one can monitor his account online any time, day or night.

(e) One can keep his account balanced using own computer and his monthly statement.

(f) With the ability to view one’s account at anytime, it is easier to catch fraudulent activity in his account before much damage is done.

(g) Internet banking offers a great deal more convenience than he could get from a conventional bank.

(h) 24 hours service without opening branch physically.

(i) Can done financial transactions without visiting branch.

(j) Round the clock information for customers.

 Internet Banking In The World:
Electronic banking started in the early 1980s both in the United States and the United Kingdom. It really took off with the arrival of the World Wide Web, when traditional banks offered their clients account access online, while some new banks started operating on the Web only. Today, almost half of all Americans bank online. In the 1990s, banks realized that the rising popularity of the World Wide Web gave them an added opportunity to advertise their services. Initially, they used the Web as another brochure, without interaction with the customer. Early sites featured pictures of the bank's officers or buildings, and provided customers with maps of branches and ATM locations, phone numbers to call for further information and simple listings of products. 

 Internet Banking In India:
The process of globalisation and opening trade and business with foreign countries leading India into various sectors. Indian banking sector is also increasing its ability, capability, with the increasing behavior of International banking sectors.  In India opening up of economy in 1991 marked the entry of foreign banks.  They brought new technology with them. Banking products became more and more competitive. Due to this competition Indian bank also came in existence with new technologies leaded by the banking sector worldwide.  Need for differentiation of products and services was felt. The ICICI Bank kicked off online banking in 1996.  Currently 78% of its customer base is registered for online banking.  1996 to 1998 marked the adoption phase, while usage increased only in 1999, owing to lower ISP online charges, increased PC penetration and a tech-friendly atmosphere. Internet Banking facilities and customers in India is increasing day by day.  New technology used in banking sector in India also leads Indian economy in a greater level.

Objective Of The Study
(a) Survey and systematic enumeration of the banks of Sivasagar district.

(b) Present status of the existing banks which were implementing Internet Banking in their branches.

Area Of The Study
The area of this study is based on Sivasagar district of Assam, India.  The Biogeographic details of Sivasagar district is as follows. Sivasagar district falls under North East Biogeographic zone and Brahamputra valley. It is situated  in the  south  bank  of  mighty  Brahamputra   river, total  area  covered 2668 square  kilometer and  lies  between 94015ʹ and  95045ʹ  East  longitude and  26045ʹ  and  27015ʹ North latitude  Amongst the  all  biogeographic   zones  in India  the  northeast  zone. The main rivers of the district are Desang, Dikhow, Jhanji, Dihing, Demow. Important tributaries are Suffray, Tiphuk, Derai, Mitong, Namdang and Darika.  Tai Ahoms, Tea and ex-tea garden workers, Assamese Muslim, Konch, Bodo-Kachari, Chutia-Nath-Yogi, Bangali- Bihari-Rajasthani-Panjabi, Mising, Hills and plains Naga, Manipuri, Borahi, Sonowal-Kachari and others also take part to blooming the cultural heritage. Near about 10% population of the district is tribal. The Tai–Ahoms is the influencing socio–cultural group of the area, belongs to Mongoloid origin, followed by other ethnic groups and sub-groups, whose mother language is mainly Assamese. Above 90% people of the targeted area is Hindu followed by Muslim, Christian and other religious groups.

Methodology
                   Methodology of survey is conducted with the help of questionnaire and personal interaction with Branch Head’s, Chief Managers and Employees of various banks. Some important information is also collect from the employees of the various banks. For the Inventory of the Banking institutions information will be collect through Chief Manager of State Bank of India and LDO (Lead District Officer) of United Bank of India, which helps to detect its present status in the District.  Detail of the study of Banking Institutions and their transactions in the particular area of Sivasagar District gives us knowledge about the facilities and functions of Information Technology i.e. Internet Banking or Online Banking. Primary and Secondary data is then analyzed and categorized on the Banking institutions for enhanced and performance regarding Internet Banking or Online Banking.  During survey work the necessary data like Name of the Banking Institution, general description, services, skills used for transaction and services i.e., Traditional or Information Technology based, mode of administration and   present status is recorded. On the basis of data collection with different types of Banking Institutions which are using Internet Banking tools in their transactions and service skills and regarding the potentiality of Banking Institutions, it is assessed on the basis of their efficiency and implementation of modern tools and technology.

Results and Discussion


  
In  Sivasagar District, there are 17 no.’s of different  Banks  are working  with their requisite branches. Maximum of the banks of Sivasagar district has fulfill the requirement of Internet Banking among their customers.  The Banks located in Sivasagar District and Internet Banking facility implemented are listed below:
	Sl No
	Name of the Bank
	No. of  existing  Branches
	Name of the Branches
	No. of  Branches 

implementing 

 Internet Banking

	1
	State Bank of India
	16
	Bimalapur, Demow,  Galakey, Gourisagar, Sapekhati, Simaluguri, Safrai, Moran, IOC Moran, Amguri, Nazira, Namti, Rajmai, Disangmukh and two in Sivasagar town.  
	16

	2
	United Bank of India
	15
	Bimalapur, Demow, Galakey, Gourisagar, Sapekhati, Simaluguri, Safrai, Moran, IOC Moran, Amguri, Nazira, Namti, Rajmai, and Sivasagar town.   
	5

	3
	UCO Bank
	3
	Sonari, Dekhowmukh and Sivasagar town.
	1

	4
	Punjab National Bank
	1
	Sivasagar town
	1

	5
	Allahabad Bank
	1
	Sivasagar town
	1

	6
	Indian Overseas Bank
	1
	Sivasagar town
	1

	7
	Assam Gramin Vikash Bank
	14
	Bimalapur, Demow,  Galakey, Gourisagar, Sapekhati, Simaluguri, Safrai, Moran, IOC Moran, Amguri, Nazira, Namti, Rajmai, Disangmukh and two in Sivasagar town.  
	Nil 

	8
	Indian Bank
	1
	Sivasagar town
	1

	9
	Bank Of India
	1
	Sivasagar town
	1

	10
	Axis Bank
	1
	Sivasagar town
	1

	11
	Vijaya Bank
	1
	Sivasagar town
	1

	12
	Union Bank of India
	1
	Sivasagar town
	1

	13
	HDFC Bank
	1
	Sivasagar town
	1

	14
	ICICI Bank
	1
	Sivasagar town
	1

	15
	Canara Bank
	1
	Sivasagar town
	1

	16
	APEX Bank
	1
	Sivasagar town
	Nil  

	17
	Central Bank of India
	1
	Sivasagar town
	1


Summary And Conclusion
Internet Banking is a newer concept for the people of Sivasagar District.  Here in Sivasagar district almost every commercial bank is implemented with Internet Banking, but the customer use is not very much prominent.  Most of the customers don’t want to use new technologies due to lack of inadequate knowledge and technological skills.  There is no doubt about the literacy of the customers, but maximum customers in Sivasagar district don’t know about the technical advancement of Banking sector.  They think that Internet Banking is difficult to handle and they liked to queue in line for hours but they don’t like to know about the new services or technology used by the bank.
In a district like Sivasagar, Banks must be concerned the attitudes of their customers with regard to acceptance of online banking.  It is shows that some customers in Sivasagar district are more reluctant to join new technologies or methods that might contain little risk. But I found that some customers are still interested for new technologies such as Online Banking or Internet Banking.  However, most of the people in Sivasagar district don’t have necessary computer literacy to conduct Internet Banking. Banks in Sivasagar district is not very much interested to take the initiative for increasing the popularity of Internet Banking among the banking customer of the Sivasagar district. From my view point it is clear that Internet Banking facilities provided or used in Sivasagar District is not very much effective.  Customers of the Banks need more awareness among the people of the district about the Internet Banking facilities, and the banks in Sivasagar district also must be come forward to take the initiative to make Internet Banking popular among the banking customers.
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